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Artist impression only. The final product may differ. Refer to back page
levels 14 -15 with purchaser upgrades (sheer curtains).
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* Estimate only and subject to change, based on product type and position within the building.
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Originally established in 2004, Brisbane-based Mosaic Property Group is one of Queensland's most awarded private residential property
developers. Mosaic's unique approach to controlling every individual aspect, from research, site acquisition, design, marketing and sales,
to construction, settlement and property management ensures exceptional quality projects that deliver enduring value for customers.

Now numbering over 50 developments with a combined value of $1.2 billion, Mosaic's proven track record for creating best-selling,
lifestyle-driven developments in premium locations across South East Queensland continues to set new benchmarks for excellence.
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BRISBANE | GOLD COAST | SUNSHINE COAST
sales@mosaicproperty.com.au | mosaicproperty.com.au

The content of this brochure was produced prior to commencement of construction and is subject to change without notice. Prospective buyers should note that changes,
including to dimensions, specifications and finishes may occur as development progresses. Floorplans are indicative only and subject to change. The renders depicting interiors
and exteriors are artistic representations only and the final product may differ from that illustrated. Furnishings not included. Distances are approximate only. Images of views are

indicative only and views will vary depending on the level and aspect of the Lot and may also be impacted by future development of the surrounding area. While care has been
taken to ensure that all information contained in this brochure is accurate, the developer and its selling agents do not represent or warrant the accuracy. This brochure is for
marketing purposes only, does not form part of any offer or contract for sale and should not be relied upon when making a decision to purchase. Prospective buyers should make
their own enquiries and where applicable, obtain appropriate professional advice as to their particular circumstances. All purchases are subject to contract terms. The developer is
not liable for any loss or damage suffered as a result of any buyer’s reliance on this brochure.



