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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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accordance with Contract Terms. Any furniture shown is not included.
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