
T H E  M A S T E R P I E C E  S E R I E S

1 0 1



This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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STATUS
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NOTES:
KOICHI TAKADA ARCHITECTS (KTA)RETAIN ALL COMMON LAW AND 
STATUTORY RIGHTS INCLUDING COPYRIGHT © AND INTELLECTUAL 
PROPERTY RIGHTS TO THIS DOCUMENT.
THIS DOCUMENT MUST NOT BE EDITED, PARTIALLY EXTRACTED, 
REPRODUCED OR DISTRIBUTED IN ANY MANNER WITHOUT KTA's 
EXPRESS WRITTEN CONSENT AND UNDER NO CIRCUMSTANCES SHALL 
THE TRANSFER OF THIS DOCUMENT BE DEEMED A SALE OR 
CONSTITUTE A TRANSFER OF ANY LICENCE TO USE THE DOCUMENT 
WITHOUT KTA's KNOWLEDGE OR CONSENT.
THE PDF DOCUMENT STAMPED BY KTA AS A 'QA CONTROLLED 
DOCUMENT' IS THE ONLY OFFICIAL VERSION OF THIS DOCUMENT AND 
IS STRICTLY SUBJECT TO COPYRIGHT ©.
THE CONTENT AND ACCURACY OF THE DOCUMENT IS STRICTLY 
LIMITED TO THAT DEPICTED IN THE QA CONTROLLED PDF. 
DO NOT MEASURE FROM THE ELECTRONIC OR HARD COPY VERSIONS 
OF THIS DOCUMENT.
VERIFY ALL DIMENSIONS ON SITE BEFORE COMMENCING SHOP 
DRAWINGS, FABRICATION, CONSTRUCTION OR INSTALLATION.

1:100@A1, 1:200@A3
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MOSAIC PROJECT NO.

THIS DOCUMENT IS NOT SUITABLE OR APPROVED FOR CONSTRUCTION 
AT ANY TIME UNLESS KTA HAVE NOTATED THE STATUS TITLE AS 'FOR 
CONSTRUCTION' WITHOUT THE PRESENCE OF 'WIP', 'DRAFT' OR ANY 
OTHER FORM OF QUALIFICATION ON THE DOCUMENT.

MKT-01

LOWER TYPICAL FLOOR PLAN (TYPICAL
L03 - L12)

LEVEL 6
89 MCLACHLAN STREET
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MARKETING 2302

Bedrooms 3 Internal Area 200sqm

Bathrooms 2.5 External Area   86sqm

Car spaces 2 Total 286sqm
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Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.



T H E  M A S T E R P I E C E  S E R I E S

1 0 2



This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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SURRY HILLS, NSW 2010
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NOMINATED ARCHITECT:
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KOICHI TAKADA ARCHITECTS (KTA)RETAIN ALL COMMON LAW AND 
STATUTORY RIGHTS INCLUDING COPYRIGHT © AND INTELLECTUAL 
PROPERTY RIGHTS TO THIS DOCUMENT.
THIS DOCUMENT MUST NOT BE EDITED, PARTIALLY EXTRACTED, 
REPRODUCED OR DISTRIBUTED IN ANY MANNER WITHOUT KTA's 
EXPRESS WRITTEN CONSENT AND UNDER NO CIRCUMSTANCES SHALL 
THE TRANSFER OF THIS DOCUMENT BE DEEMED A SALE OR 
CONSTITUTE A TRANSFER OF ANY LICENCE TO USE THE DOCUMENT 
WITHOUT KTA's KNOWLEDGE OR CONSENT.
THE PDF DOCUMENT STAMPED BY KTA AS A 'QA CONTROLLED 
DOCUMENT' IS THE ONLY OFFICIAL VERSION OF THIS DOCUMENT AND 
IS STRICTLY SUBJECT TO COPYRIGHT ©.
THE CONTENT AND ACCURACY OF THE DOCUMENT IS STRICTLY 
LIMITED TO THAT DEPICTED IN THE QA CONTROLLED PDF. 
DO NOT MEASURE FROM THE ELECTRONIC OR HARD COPY VERSIONS 
OF THIS DOCUMENT.
VERIFY ALL DIMENSIONS ON SITE BEFORE COMMENCING SHOP 
DRAWINGS, FABRICATION, CONSTRUCTION OR INSTALLATION.
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THIS DOCUMENT IS NOT SUITABLE OR APPROVED FOR CONSTRUCTION 
AT ANY TIME UNLESS KTA HAVE NOTATED THE STATUS TITLE AS 'FOR 
CONSTRUCTION' WITHOUT THE PRESENCE OF 'WIP', 'DRAFT' OR ANY 
OTHER FORM OF QUALIFICATION ON THE DOCUMENT.
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Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.

201, 301, 601 & 701 0

NO. REVISION DATE
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T 02 9698 8510
ABN 63 131 365 896
NOMINATED ARCHITECT:
KOICHI TAKADA
NSW ARCHITECTS 6901
VIC ARCHITECTS 16179
QLD ARCHITECTS 5590
KOICHITAKADA.COM

OTHERS

CLOUD LEGEND

REVISION ON HOLD
5 m

CLIENT ARCHITECT PROJECT

STATUS

DWG TITLE

DATESCALE

DWG NO. REVISION

NOTES:
KOICHI TAKADA ARCHITECTS (KTA)RETAIN ALL COMMON LAW AND 
STATUTORY RIGHTS INCLUDING COPYRIGHT © AND INTELLECTUAL 
PROPERTY RIGHTS TO THIS DOCUMENT.
THIS DOCUMENT MUST NOT BE EDITED, PARTIALLY EXTRACTED, 
REPRODUCED OR DISTRIBUTED IN ANY MANNER WITHOUT KTA's 
EXPRESS WRITTEN CONSENT AND UNDER NO CIRCUMSTANCES SHALL 
THE TRANSFER OF THIS DOCUMENT BE DEEMED A SALE OR 
CONSTITUTE A TRANSFER OF ANY LICENCE TO USE THE DOCUMENT 
WITHOUT KTA's KNOWLEDGE OR CONSENT.
THE PDF DOCUMENT STAMPED BY KTA AS A 'QA CONTROLLED 
DOCUMENT' IS THE ONLY OFFICIAL VERSION OF THIS DOCUMENT AND 
IS STRICTLY SUBJECT TO COPYRIGHT ©.
THE CONTENT AND ACCURACY OF THE DOCUMENT IS STRICTLY 
LIMITED TO THAT DEPICTED IN THE QA CONTROLLED PDF. 
DO NOT MEASURE FROM THE ELECTRONIC OR HARD COPY VERSIONS 
OF THIS DOCUMENT.
VERIFY ALL DIMENSIONS ON SITE BEFORE COMMENCING SHOP 
DRAWINGS, FABRICATION, CONSTRUCTION OR INSTALLATION.
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THIS DOCUMENT IS NOT SUITABLE OR APPROVED FOR CONSTRUCTION 
AT ANY TIME UNLESS KTA HAVE NOTATED THE STATUS TITLE AS 'FOR 
CONSTRUCTION' WITHOUT THE PRESENCE OF 'WIP', 'DRAFT' OR ANY 
OTHER FORM OF QUALIFICATION ON THE DOCUMENT.
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Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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KOICHI TAKADA ARCHITECTS (KTA)RETAIN ALL COMMON LAW AND 
STATUTORY RIGHTS INCLUDING COPYRIGHT © AND INTELLECTUAL 
PROPERTY RIGHTS TO THIS DOCUMENT.
THIS DOCUMENT MUST NOT BE EDITED, PARTIALLY EXTRACTED, 
REPRODUCED OR DISTRIBUTED IN ANY MANNER WITHOUT KTA's 
EXPRESS WRITTEN CONSENT AND UNDER NO CIRCUMSTANCES SHALL 
THE TRANSFER OF THIS DOCUMENT BE DEEMED A SALE OR 
CONSTITUTE A TRANSFER OF ANY LICENCE TO USE THE DOCUMENT 
WITHOUT KTA's KNOWLEDGE OR CONSENT.
THE PDF DOCUMENT STAMPED BY KTA AS A 'QA CONTROLLED 
DOCUMENT' IS THE ONLY OFFICIAL VERSION OF THIS DOCUMENT AND 
IS STRICTLY SUBJECT TO COPYRIGHT ©.
THE CONTENT AND ACCURACY OF THE DOCUMENT IS STRICTLY 
LIMITED TO THAT DEPICTED IN THE QA CONTROLLED PDF. 
DO NOT MEASURE FROM THE ELECTRONIC OR HARD COPY VERSIONS 
OF THIS DOCUMENT.
VERIFY ALL DIMENSIONS ON SITE BEFORE COMMENCING SHOP 
DRAWINGS, FABRICATION, CONSTRUCTION OR INSTALLATION.
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THIS DOCUMENT IS NOT SUITABLE OR APPROVED FOR CONSTRUCTION 
AT ANY TIME UNLESS KTA HAVE NOTATED THE STATUS TITLE AS 'FOR 
CONSTRUCTION' WITHOUT THE PRESENCE OF 'WIP', 'DRAFT' OR ANY 
OTHER FORM OF QUALIFICATION ON THE DOCUMENT.
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Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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NOTES:
KOICHI TAKADA ARCHITECTS (KTA)RETAIN ALL COMMON LAW AND 
STATUTORY RIGHTS INCLUDING COPYRIGHT © AND INTELLECTUAL 
PROPERTY RIGHTS TO THIS DOCUMENT.
THIS DOCUMENT MUST NOT BE EDITED, PARTIALLY EXTRACTED, 
REPRODUCED OR DISTRIBUTED IN ANY MANNER WITHOUT KTA's 
EXPRESS WRITTEN CONSENT AND UNDER NO CIRCUMSTANCES SHALL 
THE TRANSFER OF THIS DOCUMENT BE DEEMED A SALE OR 
CONSTITUTE A TRANSFER OF ANY LICENCE TO USE THE DOCUMENT 
WITHOUT KTA's KNOWLEDGE OR CONSENT.
THE PDF DOCUMENT STAMPED BY KTA AS A 'QA CONTROLLED 
DOCUMENT' IS THE ONLY OFFICIAL VERSION OF THIS DOCUMENT AND 
IS STRICTLY SUBJECT TO COPYRIGHT ©.
THE CONTENT AND ACCURACY OF THE DOCUMENT IS STRICTLY 
LIMITED TO THAT DEPICTED IN THE QA CONTROLLED PDF. 
DO NOT MEASURE FROM THE ELECTRONIC OR HARD COPY VERSIONS 
OF THIS DOCUMENT.
VERIFY ALL DIMENSIONS ON SITE BEFORE COMMENCING SHOP 
DRAWINGS, FABRICATION, CONSTRUCTION OR INSTALLATION.
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THIS DOCUMENT IS NOT SUITABLE OR APPROVED FOR CONSTRUCTION 
AT ANY TIME UNLESS KTA HAVE NOTATED THE STATUS TITLE AS 'FOR 
CONSTRUCTION' WITHOUT THE PRESENCE OF 'WIP', 'DRAFT' OR ANY 
OTHER FORM OF QUALIFICATION ON THE DOCUMENT.
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Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.
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AT ANY TIME UNLESS KTA HAVE NOTATED THE STATUS TITLE AS 'FOR 
CONSTRUCTION' WITHOUT THE PRESENCE OF 'WIP', 'DRAFT' OR ANY 
OTHER FORM OF QUALIFICATION ON THE DOCUMENT.

MKT-01

LOWER TYPICAL FLOOR PLAN (TYPICAL
L03 - L12)

LEVEL 6
89 MCLACHLAN STREET
FORTITUDE VALLEY QLD 4006

21453 - "ISABEL" 96 THE ESPLANADE

96 THE ESPLANADE
BURLEIGH HEADS QLD 4220

MARKETING 2302

Bedrooms 2 Internal Area  121sqm

Bathrooms 2 External Area   14sqm

Car spaces 1 Total 135sqm
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MPR

APARTMENT TYPE 1B
Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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BEDROOMS

BATHROOMS

CARSPACES

INTERNAL

EXTERNAL

TOTAL

MPR

APARTMENT TYPE 4B
Indicative only. Subject to change without notice. Final product may differ from 
that depicted in this floor plan. Buyers should refer to and rely on the Survey 
Plan included in the Disclosure Statement. Subject at all times to variations in 
accordance with Contract Terms. Any furniture shown is not included.
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This Marketing Plan is indicative only and subject to change without notice during the course of the Development. As the Lot is sold “off the plan”, there may be differences between the Lot as shown or described in this Marketing 
Plan and the Lot as built. This Marketing Plan is the Sellers intention, but is not a promise or representation to the Buyer that the Lot will be built exactly the same way as the final product may differ from that depicted on this 
Marketing Plan. Buyers should refer to and rely on the Survey Plan included in the Disclosure Statement. If an offer is made and/or a contract for the Lot executed, the Buyer acknowledges that it has not relied on this Marketing 
Plan and that this Marketing Plan does not form part of a contract. The Buyer should not rely on this Marketing Plan alone and should satisfy self through own enquiries. The Seller, its selling agents and their respective employees 
give no assurances and make no representations that the information in this Marketing Plan is at all times accurate and complete. This disclaimer does not exclude any statutory rights you may have which cannot be excluded.


